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AGENDA
Cascade Charter Township
Downtown Development Authority Board of Directors
April 21, 2015
5:30 p.m.
Cascade Library Wisner Center
2870 Jacksmith Ave. SE

Call the Meeting to Order
Record the Attendance

Approval of the Agenda
Approval of the Minutes of February 17, 2015 Meeting

Acknowledge visitors and those wishing to speak to non-agenda
items (Comments are limited to five minutes per speaker)

Discuss DDA Sponsorship for the Metro Cruise
Discuss Support for the Library Concert Series
Discuss Public Transit in the DDA district

Any Other Business

Sculpture Pad Donation — Museum Gardens

b. Public Open House — Tuesday, April 28, 4-6 p.m.
c. Village projects bids - Due April 23

d. Update on Planning Activities

Q

Adjournment

Please call 949-1500 or email me at
sandra@cascadetwp.com if you cannot attend



mailto:sandra@cascadetwp.com

ARTICLE 1.

ARTICLE 2.

ARTICLE 3.

ARTICLE 4.

ARTICLE 5.

ARTICLE 6.

MEETING MINUTES
Cascade Charter Township
Downtown Development Authority Board of Directors
Tuesday, February 17, 2015
5:30 P.M.
Cascade Library - Wisner Center
2870 Jacksmith Ave SE

Call the Meeting to Order

Chairman Puplava called the meeting to order at 5:30 p.m.

Members Present: Rob Beahan, Jennifer Puplava, Kim Ridings, Paula Rowland, Matt
Smith, Steve Stephan

Members Absent: David Huhn, Diana Kingsland, Rick Siegle (excused)

Others Present: DDA/ED Director Sandra Korhorn

er Beahan to approve the Agenda. Support by Member

y 20, 2015 Meeting

Motion was made by Member Beahan
meeting as written. Sup

prove the minutes of the January 20, 2014
ephan. Motion carried 5-0.

Acknowledge visitors and those wis to on-agenda items. (Comments are

limited to five minutes per speaker)
No one wished to speak to non-agenda items.

Matt Smith arrived.

Discuss the Street Signage for the Intersection Projects

ED/DDA Director Korhorn presented. Thornapple River Drive intersection sign was
discussed. There are two options to fit the street name on the eight foot sign. It can

read “Thornapple River” or “Thornapple Riv Dr.”

Member Beahan made a motion to approve the Street Signage to read “Thornapple
River” at the intersection. Support by Member Stephan. Motion carried 5-1.

Discuss the Space Needs Study

DDA/ED Director Korhorn presented. FTC&H, the Township Engineer, was hired to
conduct a space needs study for Township facilities. Phase One has been completed
which consisted of asking staff what their current and future space needs are. They put
together a report and have concluded that we have outgrown our current Township
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ARTICLE 7.

ARTICLE 8.

ARTICLE 9.

office space. Phase Two will look at all of our Township owned properties and facilities
and determine our current uses and future planned uses for their properties. DDA has a
stake in it as the Library property may be used for future growth and development. We
need to get back to FTC&H to let them know what we had envisioned for this property.

Discussion followed. The DDA Board stated they’re still interested in using the Library
property for a community gathering area. Director Korhorn stated she’d let the DDA

members know the date and time of that meeting so they can attend.

Dates for Business Owner Meeting/Public Open House

Two meetings will be offered to discuss summer construction projects. The first one on
Tuesday, March 24 at 5pm in the Wisner Center will be for property and business
owners in the Village Construction Area. A letter will be sent to them with all the
construction information and they’ll be able to have questions answered at the meeting.
The second meg g is Tuesday, April 28 from 4-6pm, also in the Wisner Center. That

Any Other Business

a) Museum Gardens Bid — APEX'C S
We received two bids and APEX*Contrac won t
allow them a flexible start date but it must be com

b) Speed Board
We talked about getting a permanent speed
the Kent County Road Commission. They
a distraction to drivers.

c) Update on Planning Activities
There are not a lot of new projects to talk about. We did get a request on the
Burger King site from Lake Michigan Credit Union.

id at $289,000. We did
by October 15.

rd which we requested from
not allow it because they see it as

Adjournment

Member Rowland made a motion to adjourn. Support by Member Ridings.
Motion carried 6-0. Meeting Adjourned at 6:20 PM

Respectfully submitted,

Diana Kingsland, Secretary
Ann Seykora, Planning Administrative Assistant
Debra W. Groendyk, Planning Administrative Assistant
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NEW BUSINESS

DDA MEMORANDUM

To: Cascade Township DDA Board

From: Sandra Korhorn, DDA/Economic Development Director KK
Subject: Discuss DDA Sponsorship for the 28™ St. Metro Cruise
Meeting Date: April 21, 2015

| received a call from Laura McDowell, who sits on the board of the 28" St. Metro
Cruise. This year marks the 11th Annual Cruise, which is held each year in August.
Below is some history (provided by Laura) on the event:

The 28" Street Metro Cruise started years ago when M-6 was built. Traffic had stopped
frequenting the Roger’s Plaza area in Wyoming on 28" Street. So... the Cruise became an
event that Wyoming-Kentwood Chamber of Commerce started to increase business on 28"
Street. Yes, the cars would cruise 28" Street and people would come out to see the cars. |t
has always been a Friday & Saturday event.

However, the cars never would cruise far enough down 28" Street to get to Cascade.
Historically, they would MAYBE get to Woodland/Centerpointe and turn around.

So... the Cascade Business Association (at the time) said, “let’'s have an event on Thursday
(Warm up) to bring people to Cascade. That has now expanded to Thursday and Friday
nights. At the Cascade event, the cars come and park — they don't really cruise, although
some will start driving up 28" street from Cascade.

As mentioned above, the Thursday and Friday prior to the event, there has been a
Metro Cruise Warm-up held in Cascade Twp, in the parking lot near Pal’'s Diner. This
event has been sponsored in the past by the Forest Hills Business Association (FHBA)
and the Cascade Community Foundation (CCF), along with other Cascade businesses.

This year the FHBA and CCF are backing off on their sponsorship of this event.
Laura contacted me to see if the DDA would be interested in being involved in the event
and becoming a sponsor. They are requesting financial support in the amount of
$5,000.00.

This event brings people into the community and the business district. It increases
awareness of Cascade Township and our businesses. The DDA plan does allow the
board to “create, manage and support annual events occurring within the DDA district”.
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It’'s Been 10 Years Already!

Welcome to the Signature Event of the Wyoming-

Kentwood Area Chamber of Commerce (WKACC) -

Hard to believe isn’t it? Time has certainly flown! To
celebrate 10 years of cruising, we'’re taking a look back
with some of our most loyal supporters. Todd Duncan

THE 28TH STREET METRO CRUISE®

has been involved with the 28th Street Metro Cruise In 2013 over 250,000 visitors descended on 28th

since it was merely an idea. Alan Wright has been to Street in Wyoming and Kentwood to view over

every Metro Cruise since the beginning, and has a large 15,000 Classic Cars.

collection of memorabilia to show for it. Articles on these

gentlemen can be found on pages 4-6. Wyoming-Kentwood Area Chamber of Commerce
members realize an exceptional return on their dues

New this year is the Pre-Cruise In Party on August 21, at investment by capitalizing on our numerous

Downs Custom Performance Automotive. networking opportunities, which increases awareness
of our members’ businesses, products, and services.

This year also saw our first Dust Off event in May, where By offering professional development, community

we chose our Pin Up finalists. Miss Metro Cruise will be support, government interaction with elected officials,

selected Friday night, August 22. A people’s choice pin WKACC has something for everyone.

up will also be chosen via internet vote.
Enjoy the 28th Street Metro Cruise and experience

We're bringing back WKTV's red carpet event “Metro why our communities are a great place to locate your
Cruise Live on the Concourse” and reality star Jimmy business, live, work and have a great life.
Shine. We are also happy to welcome back Grand T
Rapids New Car Dealers Association, Gun Lake Casino Thank you, ;‘" °z,;
and Jet’s Pizza as our primary sponsors and Fox 17 and : i’
Cumulus radio as our media sponsors. Bob O'Callaghan ‘v,,% ‘Aj
Chamber President/CEQ '~

This year looks to be another memorable Metro Cruise!

l|r|||

+£§4¥%%+ GUN LAKE CASINO

The Jackpot Capital of Michigan™

2869.792.7TT77

f . fi:** Wit b 21 or cdder, © 2074 Gin Laks Trbal Ganing Autharty, &1 nghis isserved PU F‘E_[ {| CHIGAN"




Metro Cruise
Happenings

THU, AUG 21

Pre-Cruise In Party i .
Time: 4 to 8 Jimmy Shine
Location: Downs Custom Time: 4-9:00 pm
Performance Automotive

3961 Roger B Chaffee

Wyoming, MI 49548

Open House

Food will available for sale

Come socialize, meet some of
the Pin Up Girls and celebrate the
opening of the Metro Cruise

Pinup Girl Contest
Time: 6-8:00 pm

Location: Rogers Plaza Stage
Hosted by: Todd Chance - MLive
Sponsored by: Jets Pizza

FRI, AUG 22

Fox 17 Morning Show
at the Cruise

Time: 5-9:00 am

Location: W End of Rogers Plaza

Cruise Opens
Time: 4:00 pm
Vendors open

Friday cont.

Musical Entertainment
Time: 4-9:00 pm

Location: Rogers Plaza Stage
Sponsored by: Coldwell Banker

Location: Rogers Plaza Vendor Area
Available for free autographs
Presented by Steve’s Antique Auto
Repair and Progressive Building
Services Sponsored by: Marge’s
Donut Den, Vanguard Fire and
Security Systems, Inc. and Wade &
Jane Jennings

Metro Cruise Live!

w/WKTV
Time: 8-10:00 pm
Old Klingman's Lot

Other Attractions
Official Metro Cruise ™~ Apparel

SAT, AUG 23

Time: 9:00 am

Vendors Open

Jimmy Shine

Giveaways

Clips and others

Opening Ceremonies

Wyoming Wolves Band performs

Time: 9:00 am - 6:00 pm
Location: Rogers Plaza Vendor Area
Available for free autographs

Time: 9:00 am - 6:00 pm

Location: Rogers Plaza Stage

Prize drawings throughout the day,
provided by Gun Lake Casino, Sport

3

Saturday cont.

Sneaky Pete

Blues Band

Times: Sets through the day
Location: Rogers Plaza Stage
Sponsored by: Sport Clips

WLAV Live Remote
Time: 12-2:00 pm
Location: Rogers Plaza

Other Attractions

Official Metro Cruise ™ Apparel
Food & Merchandise Vendors

Sneaky Pete Blues Band has a tradi-tional Blues/Rock sound and will

Food & Merchandise Vendors

keep your toes tapping and your feet dancing. Personnel include: Dennis
Edwards (Lead vocals, Guitar), Jay Hunt (Tenor Sax EWI), Greg Anson
(Drums), Jon Boyd (keyboard), and Joe Silver (Guitar).

Community
Happenings

MONTH OF AUGUST
Art Cruise

West End Business Leaders are hosting an
Art Cruise the entire month of August 2014.
Artwork will be featured at local businesses
for the community to enjoy and purchase.
Look for Art Cruise location signs at west 28th

Street businesses. Visit m

www.28thstreetmetrocruise.com

for a complete list of locations.
AUGUST 11-20 &ERGRA.
Grand Rapids New Car Dealers
Association (GRNCDA)

The association is holding a fan favorite
vehicle competition. Participating GRNCDA
dealers will display a special vehicle from
August 11-August 20. Community members
are invited to visit the dealerships and vote for
their favorite vehicle on display. The
dealership with the most votes will be
acknowledged as the fan favorite winner, and
those who place a vote are eligible for prizes
such as a free oil change or a voucher
towards products or services. (Restrictions
apply. Signage with additional details will be
posted at participating dealerships.) Additional
details Page 7.

THU & FRI, AUG 21 & 22

Cascade's Metro Cruise

Warm Up Event
Thursday, 5:30 — 8:30 pm
Friday, 5:30 - 8:30 pm
Sponsored by: Forest Hills Business
Association (www.fhba.org) & Cascade
Community Foundation (www.cascade
communityfoundation.com), Curtis Cleaner
Laundry, Culvers, Pennell CPA, Family
Friends Veterinary Hospital and Pet Care
D&W Plaza/Pal’s Diner - 6503 28th St SE
Aug 21 - 7:00 pm Firehouse Baby Back Pork
Rib Competition

FRI & SAT, AUG 22-23

Berger Chevrolet
15th Annual Berger B e
All Chevy Show. i s B e
Fri: Meet and Greet - 7:00 to 10:00 pm

Sat: All Chevy Show - 8:00 am to 2:00 pm

Entry Fee: $25.00 per car includes on free T-
shirt per entry and a dash plaque to the first
200 entrants. Additional details:
www.bergerchevy.com/berger-all-chevy-
show.htm

SATURDAY, AUGUST 24

Cartoon Car
Time: 9:00 am - 5:00 pm
Location: Marge’s Donut Den

Saturday cont. CAR.CITY

SUPFRCENTER

Support Boys & Girls Club

of America at Car City
Time: Saturday, 9:00 am — 4:00 pm
Location: Car City - 1515 28th SW

Official Metro Cruise Photo Booth - Have
your picture taken with your car for $20, with
$10 going to Boys and Girls Club of America.
$1 hot dogs and pop with proceeds also being
donated to the boys and girls club.

Gl Bepfy
Grand Rapids Street M,, .
Racers will be paying to
park at Car City and @r
those proceeds will also WOvS S GULS Gl

benefit the Club.

vrl,rm,,-:t J‘_ltu.'l.'n ™
Harvey Automotive
Time: Saturday, 9 am - 3 pm

Location: 2600 28th Street SE - 1/2 m|Ie west
of Woodland Mall - Rain or Shine

Harvey Automotive will have the Cadillac
LaSalle Club including Allante and XLR
vehicles, the Olds Club and the Old Speckled
Hen MG Club at the dealership. Concessions
are available on site, plus a DJ spinning oldies
and some awards during the day.

Additional details:
www.facebook.com/events/490786877723619



http://www.bergerchevy.com/berger-all-chevy-show.htm
http://www.bergerchevy.com/berger-all-chevy-show.htm
http://www.28thstreetmetrocruise.com
http://www.facebook.com/events/490786877723619
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Volunteer Reflects on 10 Years of Service

Todd Duncan has served many roles during his
involvement with the 28th Street Metro Cruise - from
committee chair, to ice boy. But one thing has remained
consistent - his dedication to the success of the event.
This is Todd’s 10th, and final Cruise, as he is stepping
down from his work on the committee and his
involvement in the Wyoming-Kentwood Area Chamber
of Commerce. We asked Todd to reflect back on the last
10 years. His thoughtful responses follow.

Q: How did you first become involved in the
Chamber and Metro Cruise?

A: | became involved with the Chamber of Commerce
around 1993 or 1994. Consumers Energy is a long-time
supporter of this Chamber as well as many other
community-oriented organizations. | was "recruited" by
a former manager in my department to become involved
with the Chamber. Since then | have been involved in
many projects including the Metro Cruise and have
served as the Chairman of the Board of Directors. My
involvement with the Metro Cruise originated as the
Board Member in charge of the first and all subsequent
Cruises.

HAVE FUN ON
THE ROAD.

Use caution near service vehicles.

consu@

~ CountonUs

Q: Thinking back to that
first year, what sticks
out in your mind?

A: The idea for the Cruise
originated with then
Chamber President John
Crawford, former City of
Wyoming Economic
Development Director
Charlie Steen, and Dan
Van Dyke from Fruit
Basket Flowerland.

While we were trying to
figure out if this was even
a viable idea, we were
also trying to figure out
how large it could be.

Todd Duncan

During the early planning stages for year one, we
actually hoped that we might get a couple of thousand
people to show up and hoped to have a couple of
hundred vehicles. We actually set up bleachers at a
couple of locations because committee members told us
people would line the streets to watch the cars drive by.
| thought they were nuts! But as you have seen,
thousands of people do just that.

Q: What is your favorite memory?

A: In the early evening of the first year, John, Dan and |
were driving on 28th Street going from Woodland Mall to
Roger's Plaza and could not believe the participation.
The Police has since told us they thought we had
125,000 people in attendance. We could not believe
that our Chamber had pulled off something like this.

Q: What was your favorite event?

A: My favorite event was in the second year when we
gave away the new Mustang provided by Fox Ford and
AT&T. The level of excitement that it generated
throughout the summer and culminating in the late
Saturday afternoon event in which we determined the
winner has not been matched. AT&T's title sponsorship
for the second and third years provided a spring board
for the event to become what it has become today.

Q: What was the biggest failure?

A: In 2009, we tried to have beer tents at two of the
venues. Feedback we had been getting indicated that
this was an element that would be supported.
Unfortunately, or maybe fortunately depending on how
you look at it, this is the only year where we had
consistently cool, damp weather which adversely
affected the success of the beer tent. After that, we
chose not to pursue this again and keep it more of a
family oriented event.




Q: Biggest success?

A: | think the biggest success of the Cruise is how the
community has embraced it. It was developed to draw
attention to 28th Street. With the opening of M6, there
was real concern that 28th street would become a ghost
town with the traffic bypassing Wyoming and Kentwood.
We wanted the event to showcase the area and
introduce it to those who may not have known what types
of businesses were located along the street. Getting the
businesses to embrace the event was difficult. In the
early years, we had businesses upset with us because
there were too many people in their parking lot! Our job
was to make them understand that those were potential
customers. Now, as you look up and down the street,
these businesses are having their own events in
conjunction with the Cruise. It really is a 15-mile party.

Q: Where would you like to see the Cruise be in 5
more years? 10?

A: I would like to see it be a self-supporting entity such as
the festivals that occur in downtown Grand Rapids. Itis
a tremendous family event in that it appeals to people
from all walks of life and all ages. | have been proud of
the fact that a family can spend the day at the Cruise and
not spend any money if they do not want too.

Q: If you could change anything, what would it be?

A: I would like to see increased involvement from more of
the cornerstone businesses in the area. This truly is an
area-wide event that benefits that promotes all of West
Michigan.

Q: What is your role at Consumer's Energy, and how
has it changed (if at all) while you've been involved
in the Cruise?

A: My role at Consumers Energy has always revolved
around serving our largest business customers. This has
made the Wyoming-Kentwood Area Chamber of
Commerce a natural fit for my volunteer efforts. There
are a lot of parallels between providing a great
experience for the customers at Consumers Energy and
providing a great experience for those who attend and
participate in the Metro Cruise. No matter how chaotic at
times things can be behind the scenes, the important
task is to make those invisible to our guests so that all
they remember is an enjoyable day.

Q: What will you miss the most about Metro Cruise?
A: The feeling of accomplishment that one gets at about
midnight on Saturday after you realize that we have
pulled it off again. During the event, the committee
knows what is going well and what isn't, but we have
always made that invisible to our guests. The thanks |
have received during the course of the event have far
outweighed any criticisms. Not matter how chaotic thinks
may be going, the visitors only see the big picture of an
enjoyable event.

Q: Anything personal you'd like to add? Family,

hobbies, etc.

A: | often get asked what kind of car | have and | have to
admit that | am not a "car guy!" In spite of the best
efforts of people like Dan Van Dyke, before he passed
away, and Rick and Steve Sturim and the guys who work
over at Steve's Antique Auto Repair, who have spent
countless hours trying to teach me about cars, my
appreciation and knowledge of classic and antique cars
does not get much past the “Wow, that is really cool
looking!” stage. In many ways, the Metro Cruise
weekend meant that | missed a couple of great days to
play golf! Maybe that is why is has worked for me. | did
not get caught up in the event and could focus on the
tasks needed to make it run as smoothly as possible.

Thank you, Todd,
for your incredible
years of service
to the Metro Cruise.
You will be missed.

SportCIlps

(HAIRCUTS)
IT’S GOOD TO BE A GUY

Check us out at Haircutmengrandrapidsmi.com

THH 1970 OLDS CUTLASS
INDY PACE CAR EEPHH!

ATV IN THE
Mmmm

WIN !

purcrase rickers ar TOOLDSRAFFLE.ORG
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Local Fan Never Misses the Metro Cruise

i T

If you wander all the way to the
west end of the car line up,
you will find a 1979 Chevrolet
Corvette, Dark Green Metallic
with a dark green fabric
interior. And sitting on the
grass curb behind the car,
you'll find the car's owner Alan
Wright, in the same spot he
has occupied for nearly every
28th Street Metro Cruise for
the past 10 years. Alan's car
sits in parking spot #1, and, in
many ways, he could be
considered the Cruise's #1 fan.

Alan Wright with his ‘79 Vette

Q: How did you come by your car, and why is it your
car of choice?

A: | bought the car in the fall of 2004. When | bought the
car | tried to pick out a type of car | had not owned before.
| have owned Thunderbirds, Tri-Five Chevys, Mustangs
and my share of station wagons, through the child-raising
years, but | had never owned a Corvette. Ron and Connie
Bush owned Classic Auto Show place on 84th street and
Division Ave. | used to frequent the place on a regular
basis and bought the car through them. The green paint
and fabric on this Corvette make it quite rare and that is
why | bought this particular Corvette. It has won more
than one Best of Show awards because of its rarity.

Q: How did you first hear about the Metro Cruise?

A: A neighbor and friend Bill VerHulst ( a Wyoming City
Councilman ) first told me about a new car cruise venue
the City was discussing at their council meeting. He
wanted my opinion about the cruise and | responded that
a friend from Detroit had told me about the Woodward
cruise and what excitement it was bringing to that area.
WOW am | glad they decided to go for it.

Q: Thinking back to that first year, what sticks out in
your mind?

A: The anticipation of the first cruise was something else.
| remember getting up real early Saturday morning and
getting down to Rogers Plaza just to get a good place to
park. The first two years were rather a hassle finding a
parking spot, but the organizers figured it out and started
renting out each spot for the day. That really helped. The
organizers also had an area set up at Rogers Plaza for
car judging if you wanted to participate. The whole day
was one exciting new experience.

Q: What is your favorite memory from the past 10
years?

A: | think some of the fun, right from the first year, along
with being there, was judging cars. We had made up
paddles with numbers ranging from 7 to 10. When a car

=8 cruising down the street was worthy we
we would flash one of the numbers at
them. It seemed to catch on because

{ more are doing it now.

| Q: What was your favorite event from
the past 10 years?

A: | think by far the most memorable

events so far have been the red carpet

show car event, the pin-up girl contest

and the number of great cars you get to

view all day long.

Q: What keeps you coming back?
A: The anticipation of another great two day, fun filled,
sun-up to way after dark, car party would bring any car
lover back to the cruise. Bring a friend, we would love to
see you out there.

Q: What other car events do you attend?

A: | attend about 15 to 20 local car shows a year. Other
than the 28th Street Metro Cruise, The Gilmore Red
Barn Spectacular and Charlton Park Fathers Day show
are favorites.

Alan also has a large collection of Metro Cruise
memorabilia and some of it is pictured below. He and his
wife are members of Them Misfits car club and they
reside in Wyoming. Thank you, Alan, for your on-going
support of the Cruise and we hope to see you at the next
10!

Reserved
Parking

ALLN WRIGHT

A portion of Alan’s Metro Cruise collection, which includes the
posters, programs and t-shirts from each year.




ViNTAGEIRiMURIRORTRNITRSTUDIDIEAN SINGH NI
DECADENCE DOLLS OFFERS VINTAGE PIN UP.
FAMILY. KIDS. AND COUPLES PORTRAITSI WE
(OFFER A LARGE SELECTION OF WOMENS
WARDROBE. HATR. AND MAKE UP STYLING 1S
TNCLUDED TN EVERY SHOOT. AND WE HAVE
FABULOUS AUTHENTIC SETS AND SCENES TO
PICK. FROM. JOMM THE VINTAGE REVOLUTICON
VISIT GUR STTE TO LEARN MORE AND
BOOK YOURSELF A SHOOT!

2014 Metro Cruise

GRNVCDA Fan Farorite Competition
QEZP>  GRNCDAG=

——
Members of the Grand Rapids Nesw Cap Dealers Association ape
having a friendly competition - and swee need your help!

Our dealership has entered this vehicle into the competition for the best GRNCDA vehicle.
We hope you agree and vote for us! Of course, you are welcome to visit other participating
dealerships and check out the vehicles they have on display, too. Each time you visit a different
dealership between now and August 20, 2014, you can vote again. The vehicle with the most
votes will be the 2014 Metro Cruise Fan Favorite!

Scan this QR Code to go online  [W] AW W] Dont have the ability to scan?
and submit your vote for the 7] ‘That's okay. Simply go online and vote:

best vehicle on display at your =4 www.grnewcardealers.com/QR2014.htm
local GRNCDA dealership.

Those who participate in the voting will also be enteped info a prize draming!
(Redeemable at a participating GRNCDA member dealership.) Enter into the drawing multiple
times by visiting different dealerships and placing your vote at each location.

Grand prize (1): $1,000 voucher toward the purchase of any products or
services at a participating GRNCDA dealership*.

Second prize (1): $250 voucher toward the purchase of any products or
services at a participating GRNCDA dealership*.

Third prize (5): Voucher for a free oil change at a participating GRNCDA
dealership (not to exceed $50 each).

The GRNCDA Fan Favorite Vehicle and individual prize winners will be
announced on August 23 during the 28th Street Metro Cruise.

Here’s the important small print: No purchase necessary to enter. Dealers, employees and their families are ineligible
to participate. Must be at least 18 years of age to enter. One vote per person, per dealership location. Only one prize
may be awarded per person, per household. Incomplete entries will be invalid. Vouchers are non-transferable and not
redeemable for cash. Any returns will be issued as store credit. * Total value of the prize may be redeemed during
multiple visits to a GRNCDA dealer, but must be redeemed at the same dealer location each time.

Finalists from the Dust Off Prelim Competition. Please vote for your
favorite pin up online at www.28thstreetmetrocruise.com.

201l | 2002

Who Will
Be Our

Beautiful
Winner?

Vote
Online for
the
Peoples’
Pin Up!




Miss Metro Cruise 2014 Finalists - From left to righ, Lady Fairlane, Lucy Diamond, Abby Holiday, A
Ginger Snaps. Missing - Dish Delish, Victoria Nightshade and Nikki (alternate). Photo by Al Cooley



Woodside Green
JMorland Rd_E.Craydon
¢ South Cioydon
whurtey” Whyteleate,

lexi Galaxy, Cindy Lou, Tatiana Tempestee, Lala, Victory Belle, Pink Star (alternate), Lacy Lane and
shot on location at The Gilmore Car Museum. Cars provided by ClassiX Street Rod Association..
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Cascade

Community
e s 'e a Foundation

E 5 FOREST HILLS
‘SE BUSINESS ASSOCIATION

Presents:iHot Rodsi & Rorki Ribs )
Auguist 21, 20141 at: 7PM AUGUST 21st & 22ind., 2014

_\_;"_ =~ ; A
- _,l:ﬂllll &BBHEI‘E!II}S iy ﬁ,,: Firehouse Babyback FROM 5:30 - 8:30 PM

- Pork Rib Competition ! PALS DINER / D&W Plaza
[:“I-HIBEEHIE - 6503 28TH STREET

Business Partners:
Culvers VENDOR BOOTHS

P 1l CPA KID'S ACTIVITIES, MUSIC
NI : : FUN| AND FOOD FOR-ALL!
- Family Friends Veterinary Hospital
waw:28thstreetshownlace.cam | lacehoak.com/2BINSIreelshownlace and Pet Care WWW.FHBA.ORG
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Jimmy Shine to Return for a Second Visit

The 28th Street Metro Cruise® welcomes back reality
TV star Jimmy Shine, fabricator deluxe of the SO-CAL
Speed Shop in Pamona, CA, to the Metro Cruise. Shine
is best known for his work on hot rods and his roles in
the shows Hard Shine on TLC and Car Warriors on the
Speed Channel.

Shine grew up in Temple City, CA, as James Dennis
Falschlehner. He was influenced early on by dad Denny
Falschlehner, who created the “Lunar Duner” — a
forerunner to the monster truck phenomenon. By age 14,
Shine had finished a Gasser styled Chevy powered ‘40
Willys pickup. He continued to hone his skills building hot
rods, customs and bikes until, in 1997, he was hired as a
fabricator at SO-CAL Speed Shop. Shop President, Pete
Chapouris, chose to look past Shine's tattoos and cocky
attitude and saw the potential craftsman beneath.

Being newcomer to SO-CAL was no easy task -
expectations were high, the learning curve was long and
arduous and the crew was renowned for its unmerciful
teasing. Working closely with the SO-CAL crew, Shine
earned key positions on projects such as: Chuck
DeHeras’ '40 Ford coupe, Ed Ducazau’s '29 hiboy
roadster, Dan Kruse’s timeless Harley, Gene Olson’s '51

The Metro Cruise welcomes
reality TV star Jimmy Shine
- fabricator deluxe of the SO-CAL
Speed Shop in Pamona, CA. Shine is
best known for his work on hot rods
and his roles in the shows Hard Shine
on TLC and Car Warriors on the
Speed Channel. At the Cruise in
Steve's Antique Auto Repair Booth:
Friday, August 22 - 4pm to 9pm
Saturday, August 23 - 9am to épm
Autographs are free

Presented by:

L
=
ANTIOUE AUTD REPAIR

A Frogressive
h’ Bailding Services

Sponsored by:
- WAL PR

min  Wade & Jane
ij_.:,lq-_ Jennings

Merc convertible, the DH Special, the Fleet Special, Bill
Lindig’s Ardun powered '32 hiboy roadster (featured on
Discovery Channel’s "Hot Rod Build-off") and a '57
Chevy Gasser for Todd Haas.

In his spare time,
Shine also built two
very cool Harley’s and
his iconic '34 Ford
pickup, a Bonneville
race car that put him in
the prestigious 200
MPH club. He is
married with 2
daughters, and in
addition to his hot rods
and bikes, enjoys

time with his family.

Shine will be available at the Metro Cruise both Friday
and Saturday, is presented by Steve’s Antique Auto
Repair and Progressive Building Services, and is
sponsored by Marge’s Donut Den, Vanguard Fire and
Security Systems, Inc. and Wade & Jane Jennings.

Segway Tours of Grand Rapids

616-780-5587
backﬂm_.
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u““""“""" TARAUBOUN o F resrmaswon VISIT WWW.BERLINRACEWAY.COM OR CALL 616-677-5000

FOR MORE INFORMATION AND TO PURCHASE PRE-SALE TICKETS




Thank You, to Our Additional
In-Kind Sponsors and Supporters

ROGERS Police and
PLAZA Emergency
Responders
P “
g :'_K [Tﬁl‘f’i TR s o
i A i : gl David Szidik
Kerkstra e & EETE oy
3 Pty fpaitial
T&W. Electromics
Thank You, To Our Pin Up
o Contest Judges and Supporters
B3 He Gl Ted Smith
== pu'-;nghhl:ﬂl - argainn Tip Top Deluxe Bar & Grille '{@
g London Bee Bridges =
XX . Pin Up Model
#“Metrotieaith * Valerie Voiture wrlitl.r e
. - Pin Up Model —E‘f.,
Diversified @ramana Suzy Starliner w5
Protection : Pin Up Model
. Dennis Pet Jimmy Shine - L
! ?.I"E‘,}‘. fofEZSOfig TV Personality .“.-",i-l:a:ﬁn{{i
j % ,E'.'s {:gj” sound system ,5)311)7!) Westaby Autumn Rose Luciano|
. Andrea Melvin
SpeCIal Thanks tO Collections Curator m
H H Grand Rapids Public Museum e
Mike Fields ] Todd Chance ﬁ,j:f"*"* "
Owner of J & M Concessions | wLive —

Jesten Meyers Heather Dixon

Who Has Served at All 10 :
Al Cooley Stephanie Photography

28th Street Metro Cruises

Photography Strowbridge & Elegant Paparazzi

Now Introducing
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Tt Ehe vaned WASH
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Sign up for a FREE catalog and you will be
entered into 2 drawings for a $50 Gift Card

Drawings Friday, August 22, 9pm
and Saturday, August 23, 4pm
950 28th St SW - Wyoming

HARBOR FREIGHT TOOLS

Quality Tools at Ridiculously Low Prices

| supporting s

Sponsor of dozens of community
organizations, evenis, and non-profits

I Godwin earned the Angie’s List Su;}er
Service Award for the past four years

Godwm Godwin

{ PLUMBING SERVICES

(G edwin (Gedwin

Shop Goodwvill.

o

é 774%/9[06 200/

Gracious Affordable Semnr lemg
by Lutheran Social Services of |

LAUGHTER. HOSPITALITY. WELLNESS. COMMUNITY.
2000 32nd Street SE Grand Rapids, Ml 49508
www.maplecreek.org | (616) 452-5900




WYOMING DOWNTOWN DEVELOPMENT AUTHORITY

28th Street SW

Wilson Ave.

o

goedwlll I

LR o

Byon Center Ave.

Duthler’s Family Foods
830 28th St SW
duthlersfamilyfoods.com

Goodwill
740 28th St SW
goodwillgr.org

Harbor Freight
950 28th St SW
harborfreight.com

Jet’s Pizza
952 28th St SW
jetspizza.com

P

=

CARCITY

FUPIRC TSN

o - - S S Rirlingame Ave.

YOU’RE APPROVED!
Call 888-CAR-CITY or visit www.CarCity.com
Bad Credit? No Credit? We Can Help YOU!
1515 28th St SW - Wyoming

fo win a Pickup Truck!

414 Alpine Ave NW, Comstock Park or 1680 28th S1, Wyoming

Enier for a chance

Michael Ave.

Triple J’s
1004 28th St SW
jipromos.com

Southland Auto Wash
1259 28th St SW
southlandautowash.com

Car City
1515 28th St SW
carcity.com

Rightway
1680 28th St SW
rightway.com

pp——

Divison Ave.

Main St. Pub
1730 28th St SW
mainstpub.com

3 & & Clyde Park Ave.

Marges Donut Den
1751 28th St SW
margesdonutden.com

Enger

Lenger Travel Center
2290 28th St SW

tem | S |y Lo

lengertravel.com

The Wyoming Downtown Development
Authority is proud to be a sponsor
of the 2013 Metro Cruise, Please
enjoy the great shopping, dining, and
entertainment Wyoming has to offer.




Fox The Station With The Most Local News

4 In West Michigan...

l 7 Just Got More.

WEST MICHIGAN

Mitch Fick Ann Marie LaFlamme

News At Eleven




The Grand Rapids New Car Dealers Association is excited to be the Main

Sponsor of the 28" Street Metro Cruise® and work with the Wyoming-Kentwood

Chamber of Commerce to bring car enthusiasts and families together for one of
Western Michigan’s largest events.

15 miles of cool cars on famed 28th Street!
Grandville - Wyoming - Grand Rapids - Kentwood - Cascade Twp

Additional cruise details and various events being held during the
cruise can be found online at www.28thstreetmetrocruise.com.

GRNCDA{ )

Learn about the GRNCDA at www.grnewcardealers.com
GRAND RAPIDS NEW CAR DEALERS ASSOCIATION

The Grand Rapids New Car Dealers Association (GRNCDA) is a membership of new car dealers located throughout
metro Grand Rapids. We invite you to visit any of our first-class dealerships whenever you are looking for a new or used

vehicle, or simply need regular maintenance or repair. You will find many of our dealerships right along the cruise route,
and a few other dealerships just a bit beyond the path. We look forward to meeting you!




NEW BUSINESS

DDA MEMORANDUM

To: Cascade Township DDA Board

From: Sandra Korhorn, DDA/Economic Development Director KK
Subject: Discuss Support for the Library Concert Series

Meeting Date: April 21, 2015

Diane Cutler is putting together a concert series at the Cascade Library. She is
proposing a seven month series of free concerts for adults which will take place one
Sunday afternoon each month from October to April.

The library is requesting financial support from the DDA in the amount of $1,000 for
this event. Again, the DDA plan does allow the board to “create, manage and support
annual events occurring within the DDA district”.

| have attached the proposal from KDL for your review. Diane will be at the meeting
for questions.



Sunday Afternoon LIVE!
Proposal

For Cascade Charter Township
Downtown Development Authority

Each summer our community is filled with concerts with a variety of local, Michigan, and national
talents that are widely enjoyed and well attended. When summer ends, so do the concerts. The
Cascade community has been highly receptive to a variety of musical programs, from summer
concertsin Tassell Park to occasional music programs at the Library. The Cascade Township Branch
of Kent District Library is proposing a seven month series of free concerts for adults which will take
place one Sunday afternoon each month from October to April. Live music to be featured will
range from world music to bluegrass to hip hop and everything in between. Anticipated
attendance will range from 50 to 100 people. The library will offer anintimate live music experience
with accessibility to the artists, akin to seeing a musician at your favorite small bar or bistro (but
without the alcohol). Featured bands and musicians will be encouraged to participate in KDL’s
“Local Indie” collection, works from which will also be promoted to the audience. These are to be
casual, entertaining, and enriching programs for folks with an appreciation of musical talent. Local
restaurants are being asked to provide hors d’oeuvres during the concerts.

This specific request is for a 7-month period. However, as this project proves popular, our goal is to
create an annual series to serve our community’s musical interest through an ongoing partnership
with Cascade Charter Township, Friends of the Cascade Library, Kent District Library, and other
community groups.

Dates of project: October 2015 through April 2016
Amount Requested: $1000
Total project cost: $23,800

In the spirit of community, we are seeking funding from a variety of sources, outlined on the
attached Budget page.



Sunday Afternoon LIVE!!

Budget Proposal
Expenses
Performers, including sound 7 performers averaging $1000 per
equipment performance $ 7,000.00

Fliers, posters, bookmarks and other
promotional printing to be provided by

Printing KDL $ 7,500.00
Marketing Radio ads, etc $ 3,350.00
All planning, execution and clean-up
Staffing provided by KDL staff $ 4,050.00
Equipment Pipe & drape (stage backdrop) rental $ 500.00
Food Hors d'oeuvres from local restaurants $ 1,400.00
Total expenses $ 23,800.00
Funding sources
Kent District Library In-kind support of staffing, printing $ 11,500.00
Friends of the Cascade Library $ 3,000.00
Cascade Charter Township $ 3,000.00
Foundation request $ 3,300.00
Individual gift $ 2,000.00
DDA $ 1,000.00
Total Revenues $ 23,800.00



Communication/Marketing Plan DRAFT

Program Description: Sunday Afternoon LIVE!

A free music program series to take place at the Cascade Twp. Branch of Kent District Library on
one Sunday afternoon each month from October to April. West Michigan has many free concert
venues during the summer months, but this series would be nearly the only offering of free
music for the remainder of the year. The target demographic will be adults, ages 34-69, who
enjoy a variety of music genres. Live music to be featured will range from world music to
bluegrass to hip hop.

Anticipated attendance will range from 50 to 100 people. The library will offer an intimate live
music experience, with accessibility to the artists, akin to seeing a musician at your favorite
small bar or bistro (but without the alcohol). Featured bands and musicians will be encouraged
to participate in KDL’s “Local Indie” collection, works from which will also be promoted to the
audience. These are to be casual, entertaining and informative programs for folks with an

appreciation of musical talent.
Goals for this plan:

The marketing plan will feature ways to target the primary demographic, which does not
necessarily align with the primary audience for library programs (families with young children).
To reach people who actively seek live music will require more paid advertising than KDL
generally does for single-branch programs. Reaching this audience calls for ads and community
calendar submissions to print and online publications that feature a music section (Revue
Magazine, On the Town etc.) and posting flyers at various local music venues such as record and
book stores and bars.

Strategy and timing:

In-house produced brochures and signage will include details for the entire season. These will be
developed in July/August for an October start date. The remaining schedule will be featured in
the Cascade Township Branch Calendar each subsequent season. Signage will be posted at the
Local Indie at KDL collections at both Cascade Twp and Kentwood Branches. Each session of the
series will be featured in local publications (print and online) which feature live music, and
KDL'’s social media venues will also be used to promote the event before and after (photos on
Instagram).

Recommended paid advertising should be a 1/8 page ad specifically for these events each month
in On the Town magazine. Facebook ads are also recommended.



In-kind

Media To be done? By whom? Costs? or cash?
Monthly to
Email to KDL Staff announce the band Cascagfalficranch Minimal | In-kind
& genre of music
In early fall 2015 to
News Release announce the new Communications Minimal | In-kind
series to media Department
outlets.
KDL lor ok I:nflflll}rllzaeliﬁ: :1%}/\? Cominuiie o Minimal | In-kind
3,500 visits per day series Department
KDL & Cascade Twp L iy fall 20105 5 Communications .. .
announce the new Minimal | In-kind
Facebook Pages series Department
$25 minimum per Communications
month ad targeting Department to
?&(Sf?gﬁg&;ige’ demographic by age | develop ads, Cascade miiiiim Cash
5 and music as Branch to pay for
interest. them.
Each month with a
publicity photo of Social Media
the upcoming band Workeroun &
Instagram and each month sToup Minimal | In-kind
: Cascade Branch
with a photo of the Staff
band during the
event.
$50
eNewsletter (25,000 I;lnifi};liaeut}?g;is\? Communications | portion of Cash
subscribers) : Department monthly
series. cost
Facebook Cover for Each season to Communications Minimal | In-kind
Cascade Twp Branch | promote the series Dept to create
aPrlﬁézrﬁaféitr;bgéeo Communications $2,000 x
Branch Calendars PP < Dept creates and 3 seasons | In-kind
each season for rints 2 $6.000
Cascade Twp P R
. . . Communications $500x 3
Signs/Posters S gmdl dlStrlbl.lte Dept creates and seasons = | In-kind
posters system-wide 2
prints $1,500
WYCE supports the Communications
. local music scene Dept and branch .
Radioiias and may do some in- | staff to develop copy HEDT Jorlamnd
kind promotion for PSAs
1/8 ads consistently Communications Soaon
On the Town Print placed each month Department to moné’:h <
Ads will help drive develop ads, Cascade months _7 Cash
awareness and Branch to pay for $1.6 -
attendance. them. 094




NEW BUSINESS

DDA MEMORANDUM

To: Cascade Township DDA Board

From: Sandra Korhorn, DDA/Economic Development Director KK
Subject: Discuss Public Transportation in the DDA District

Meeting Date: April 21, 2015

The Township receives inquiries every year regarding the availability of bus service
in the community. These requests come from residents, non-residents and business
owners/managers. The goal of providing public transit to and within Cascade Township
is discussed in the DDA TIF plan, the Master plan and the Strategic plan.

Based on the requests, staff began discussions with The Rapid regarding potential
routes and costs. The Rapid believes a 28™ Street route extension is a priority for them,
and a positive for the Township, residents, non-residents and business owners. The
closest bus stop to the Township is at 28" St. & Acquest Dr. in Kentwood (near Art
Van). We have been told there are people who get off at that stop and walk to the
Cascade Meijer in order to shop.

As you know, The Mary Free Bed YMCA was recently approved and is under
construction in the Township. A condition of their approval is to construct a bus pull out
lane on Burton Street. This condition has recently come under question due to the fact
that the Township does not currently offer bus service to its businesses or residents
(with the exception of the 33'%/36™ Street loop in the industrial district). Since the
approval of this project, the Township, along with the YMCA, has received calls
regarding the availability of bus service to the new YMCA.

Two call centers have also recently moved into the Township. Both of these call
centers have requested public transit be provided to their business locations.
Teleperformance is located in the Cascade Office Park and Dialog Direct is located in
Centennial Business Park. In a recent visit to Dialog Direct, the human resource
manager indicated they have had to turn qualified workers away due to the lack of
public transit in the community.

Attached is a proposal received from The Rapid with 2 potential routes and costs for
the service. Proposal la is the route which includes a stop at the YMCA. This proposal



also provides service to the Cascade library before it heads west back down 28" St.
This route would also take advantage of the park and ride lot in the Meijer parking lot.

Our Strategic plan wanted the Township to perform a needs study specific to
Cascade Township. With the development of the YMCA and the interest we have had
from others, it seems that it may make more sense to “study” this effort by actually
providing the service. In order to do so, we would need to have the service for at least 3
years in order to provide a meaningful measurement of use. After that, we would be
able to make a decision about continuing service.

Staff believes there may be some opportunities to “partner” with businesses on the
financial aspect of providing transit. These opportunities may be short lived and should
not be relied upon. However, staff would like to move forward with discussions with
business owners regarding this partnership possibility.

| continue to hear about the “millennials” who are not getting drivers licenses and are
moving to communities that provide public transit for their needs. In order for the
Township to continue to grow and provide economic development opportunities, public
transit is a necessary commodity and is consistent with the goals and objectives that the
Township has established.

The Township Infrastructure Committee has reviewed this request and has
recommended that staff begin meeting with local businesses to find partners to assist in
financing this effort, but added that recommending the service would not be contingent
on any of them providing financing.

This request will then return to the Infrastructure Committee to provide an update on
the business meetings and for a final recommendation to the Township Board to provide
at least 3 years of full service for bus service as shown on route 1a.

The funding for public transportation would be split between the DDA and the
Township Board. A likely scenario would be 75% Township Board with the remaining
25% provided by the DDA and potential businesses. Staff is looking for a
recommendation to provide the service, meet with local businesses to find partners and
to provide funding for the service.



To: Cascade Township

From: The Rapid

Re: Potential Transit Service Options for Cascade Township
September 2014

There are two basic service models proposed here. The hours of all the proposals can be modified
beyond what is listed here (for example, weekday service could potentially be 8 AM to 5 PM if desired,
not 6 AM to 7 PM as is standard). Specific routings and parts of the service can all be adjusted at
Cascade Township’s request. These proposals are our best estimates and are subject to refinement upon
service implementation.

Proposal 1: Extend Route 28 service to Cascade Township Library while continuing the existing

Route 5 service to Cascade Engineering

When looking at Route extensions, segments need to be determined using “whole buses”. This means
that when adding new service to a route, a “whole bus” worth of service has to be added. If only half
this amount of service is added, the new bus added to the route would just be idle for half the time,
which is not an efficient use of service.

As a result, adding one “whole bus” to The Rapid’s Route 28 would extend service from where it
currently ends at Acquest and 28" Street to the Cascade Library loop. This extension would run every 30
minutes throughout the day and would provide service to the major destination centers in Cascade
Township, including Waterfall Shoppes, Teleperformance, the Cascade Meijer, Wal-Mart, Cascade
Library and Township offices. This service could also pull into the Cascade Meijer parking lot and have a
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stop on the service drive right next to the Michigan Department of Transportation Park-and-Ride lot that
is part of the Meijer parking lot.

This route has a number of advantages. The first is its efficiency — the best transit routes provide linear
bi-directional service to minimize travel time and provide the quickest service possible to patrons. Using
loops and/or weaving through multiple parking lots increases travel time and reduces efficiency, which
makes the service less attractive to use. The second is that when paired with the current Route 5 service
to Cascade Engineering this option provides service to all major transit destinations in Cascade Township
in the most efficient manner possible. Third, it extends GO!Bus service coverage to a significant portion
of the Township, which would enable to the Township to save on directly paying for demand-response
transit service to residents within % of a mile of this service extension.

To maintain service to the 36" and Patterson area, the current Route 5 service would have to remain in
place. This would continue service to Cascade Engineering and provide a link to Woodland Mall and
Rapid Central Station.

To summarize, Proposal 1 is the most cost effective method of providing a usable level of public
transportation service to Cascade Township residents and businesses.

The cost of the service would depend on the number of hours per day the service was run:

Number of Hourly
Days of week Time hours/day Rate Cost/Day Days/Year Cost/Year
Weekdays 6 AM -6 PM 12 $67.30 $807.60 255 $205,938.00
Weeknights 6 PM-12 AM 6 $67.30 $403.80 255 $102,969.00
Saturdays 7 AM - 10 PM 15 $67.30 $1,009.50 52 $52,494.00
Sundays 7 AM -7 PM 12 $67.30 $807.60 52 $41,995.20
Grand Total $67.30 $3,028.50 359 $403,396.20

Note these rates are for Fiscal Year 2015 and reflect a 5.5% decrease from Fiscal Year 2014. Any
combination of services can be selected from this menu, and hours can be adjusted from those listed
here, but this chart gives an idea about the general cost for each level of service provided. For example,
service would not necessarily have to be provided all the way from 7 AM to 10 PM on Saturday. This
proposal does assume that the Township would maintain its existing service to 36" Street and
Patterson. This would maintain the existing annual cost of $28,030 for this service.



Proposal 1A:  Proposal 1 but travel Patterson to Burton to Kraft on the eastbound segment of the

route

With the building of the new YMCA at Burton and Kraft, bus service could be extended to the YMCA as
well. To provide this service, the same routing as Proposal 1 would be used, but instead of travelling
eastbound from Patterson on 28" Street, the bus would travel north of Patterson, east on Burton and
south on Kraft to the Cascade Meijer where it would follow the routing for Proposal 1, including
travelling westbound from Kraft on 28" Street. This could be accomplished using the same resources as
proposal 1 (one bus).
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The primary advantage of this alternative proposal would be the addition of service to the YMCA being
built at Kraft and Burton without having to spend any additional resources. It would also extend the area
where GO!Bus service would be offered to include % of a mile from the Patterson-Kraft-Burton
extension.

There are two drawbacks to this routing as well. First, it would create out-of-direction travel for those
travelling further east on 28" Street (ex. going to the Meijer or Wal-Mart) extending this trip by a couple
of minutes. Second, the section of 28" Street between Patterson and Kraft would be bypassed on the
eastbound trip, meaning that someone travelling to a location on this section would either have to get
off at Patterson and walk or travel out to the end of 28" Street and back substantially extending their
travel time.

Since no additional service is required over Proposal 1, the cost structure for Proposal 1A is identical to
the cost of Proposal 1.



	Please call 949-1500 or email me at
	sandra@cascadetwp.com if you cannot attend



